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The Secret Life of Fathers (24 Ed.)

An Unexpected Guide to Understanding MEN... and Fathers

by James 1. Bond / founder of The Father-Daughter Project™
As Seen On...

S Forbes( BSOEIEY

“...groundbreaking relationship book...” Forbes.com

About the Book

***Readers’ Favorite 5-Star Award Winner***

"...an emotional glimpse into the complex relationship between fath-
ers and daughters, and the unexpected effects on women (and men)."

This collection from 101 personal interviews and breakthrough
research invites you deep inside a world that’s rarely seen. For the
first time, you get to eavesdrop on men (when no woman is in the
room) talking about the most wonderful and complicated
relationship in their life, the one with their daughter.

Sometimes wildly funny, sometimes profoundly sad, this could be
one of the best training manuals ever for understanding what MEN
are really like, beneath their often carefully-guarded defenses.

About the Author

James is a behavioral management specialist and founder of The Father-
Daughter Project™. For 13 years he ran a Los Angeles behavioral manage-
ment firm, working with such clients as Amgen, The Muscular Dystrophy
Association, British GE, Gannett and Tenet Healthcare. He has also been a
regional leader for The Mankind Project, a non-profit men’s personal
development organization. James is father of a son and three daughters ages
25-35. He and his wife Pam of 39 years, live in Thousand Oaks, California.
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